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DISCLAIMER

This presentation contains certain financial measures that are not recognized under generally accepted accounting principles in the United States ( n G A AiRctuding
non-GAAP operating income/(loss), non-GAAP net income/(loss), non-GAAP basic and diluted net income/(loss) per ADS. The presentation of these non-GAAP
financial measures is not intended to be considered in isolation or as a substitute for the financial information prepared and presented in accordance with GAAP. For a

reconciliation of these non-GAAP financial measures to the most directly comparable GAAP measures, please see the table captioned i Re ¢ o n ¢ of INonaGAAPO n

Measures to the Most Directly Comparable GAAP Me a s u m éhe e@arnings release.

This presentation contains forward-looking statements within the meaning of Section 21E of the U.S. Securities Exchange Act of 1934, as amended. These forward-
looking statements are made under the i s alf aer bpoorigions of the U.S. Private Securities Litigation Reform Act of 1995. These statements can be identified by
terminology suchasiwi il dx pecd rst,iocnpat @is gD einpd sainiise |0l g 86| phaptoetse Mt oal hongopwhagr, gigtus ,daaml similar

statements. Luckin Coffee may also make written or oral forward-looking statements in its periodic reports to the U.S. Securities and Exchange Commission (theid SECo0 ) .

In its annual report to shareholders, in press releases and other written materials and in oral statements made by its officers, directors or employees to third parties. Any
statements that are not historical facts, including statements about Luckin Co f f dédaig€fss and expectations, are forward-looking statements. Forward-looking
statements involve inherent risks and uncertainties. A number of factors could cause actual results to differ materially from those contained in any forward-looking
statement, including but not limited to the following: the expense, timing and outcome of existing or future legal and governmental proceedings, investigations in
connection with Luckin Coffee; the outcome and effect of the restructuring of Luckin C o f f &nanaial obligations; Luckin Co f f grewbhsstrategies; its future business
development, results of operations and financial condition; the effect of the non-reliance identified in, and the resultant restatement of, certain of Luckin Co f f
previously issued financial results; the effectiveness of its internal control; its ability to retain and attract its customers; its ability to maintain and enhance the recognition
and reputation of its brand; its ability to maintain and improve gquality control policies and measures; its ability to establish and maintain relationships with its suppliers
and business partners; trends and competition in C h i naftes industry or C h i nfaod and beverage sector in general; changes in its revenues and certain cost or
expense items; the expected growth of C h I ncaffes industry or C h i nfaod and beverage sector in general; Chinese governmental policies and regulations relating
to Luckin Co f f endustry; the potential effects of COVID-19; and general economic and business conditions globally and in China and assumptions underlying or
related to any of the foregoing. Further information regarding these and other risks, uncertainties or factors is included in Luckin Co f f @&liags svith the SEC. All
Information provided in this presentation is as of the date of this presentation, and Luckin Coffee undertakes no obligation to update any forward-looking statement,
except as required under applicable law.
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Another strong quarter with continued improvement in both operation and financials

Total net revenue Average monthly SSSG®
transacting customer® (self-operated stores)

RMB 3,895 million 25.1 million  19.4%

+65.7% YoY Increase .
+/0.5% YooY Increase

Store-level operating GAAP Operating Store footprint®

profit® income
(self-operated store)

29.2% 15 0% 7,846 stores

store-level profit margin® operating income margin

+651 net new store openings® QoQ
RMB807 million RMB585 million

Notes:

(1) The total of each monthds number of transacting cust sewoeparmership stored and thobeyonly phic withh freeadogpons)o f mont hs during the period (includes tho

(2) Defined as growth rate of total revenue from self-operated stores that has been in operation as at the beginning of comparable period beginning and was not closed before current period ending with the number of average operating days over 15 per monthoverb ot h curr ent period and | ast yeards comparable period.
(3) Calculated by deducting cost for self-operated stores including cost of direct materials (including wastage in stores), cost of delivery packaging materials, storage and logistics expenses, store depreciation expense (including decoration loss for store closure), store rental and other operating costs, net delivery

L
expense, transaction fees, store preopening and other expenses from our self-operated store revenues. - il_ﬁ i
(4) Calculated by dividing store level operating profit by total revenues from self-operated stores.
(5) The number of stores open at the ending of the period, excluding unmanned machines. I],]I] IHE

(6) The number of gross new stores opened during the period minus the number of stores permanently closed during the period.




First corporate government report published and more to come

TRANSFORMATION
AND REINVENTION BE5E%

2020-2022 CORPORATE GOVERNANCE REPORT 2020-2022 m=0HL SHEaIEIRS

First Corporate Governance Report

N TRANSFORMATION AND REINVENTIONRN

* The Corporate Governance Report is now available on company IR website https://Ikcoffee.com/.
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Continued strong performance thanks to our competitive advantages

Products M
, Brand name recognized

Professional + Good flavors by the industry 7,846 stores” with +651
- '" | net new store openings in Q3
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i Self-operated stores: 5,373 stores in B9 cities*

'~ Partnership stores: 2,43 siores in 232 cities:
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